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Background
UT graduate student studying energy and policy 
Kicked off thesis research with NGV road trip in May
Used blog and social media to share my adventure



The Trip: by the numbers

15CNG stations

28meetings

2,500 miles

10days



Join the Trip!



Social Media Results
Developed online supporters who followed trip 
progress
Created interactive website for education
Developed relationships with NGV enthusiasts 
& experts

13,000 website page views 

215 tweets (11/day)

19 blog posts (2/day)

7,000 photo views on Facebook



Two Social Media Lessons
1. Opportunity to influence

2. Twitter is not just a soapbox

http://www.youtube.com/watch?v=okk04JqRRn8


Being the Fly on the Wall
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Contact Info

Email: castlen@greenamericanroadtrip.com
Web: www.greenamericanroadtrip.com
Twitter: @castlen

http://www.greenamericanroadtrip.com/
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